FUTURE OF TOURISM

VIeWS of New Zealanders
wum’w‘* SR

Qualitative Research conducted by Tourism New Zealand

” .l A A
¥ " ;‘9_ fﬁ ‘:'. ‘::‘ "
: l . '1 o
- ho LR
. h | :
Y ' | ; ot Queenstown

Speakers: Zena Ali, Consumer Insights and Partnerships Manager, Tourism New Zealand and
Nathan Farmer, One Picture :
@ | 1002 PURE

Date: 27th January 2021 wasane | NEW ZEALAND



UNLOCKING THE FUTURE OF TOURISM | KEY FINDINGS

What did we set out tounderstand?

How have the values of New Zealanders altered since COVID-19?

New Zealanders perception of the impact of tourism and how
has this changed since COVID-19.

Current and future expectations of tourism amongst New Zealanders
(domestic and international).

What does success look like for the country on the whole,
and at a regional level?

Fundamentally what does a long-term view need to take into consideration?
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How did we go aboutit?

Nine focus groups were conducted up and
down the country with New Zealanders.

Twenty-six in-depth interviews (IDI’s) were
undertaken with tourism operators to gain
a specific industry view.

following regions to capture Metro gateways,
Transitional, Seasonal and Tourism-heavy
destinations.

Focus groups and interviews incorporated the
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Whangarei

Auckland

Tauranga

Rotorua

Taupo
New Plymouth Ruapehu
Nelson Wellington
Hokitika
Christchurch
Central Otago/Queenstown
Invercargill
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UNLOCKING THE FUTURE OF TOURISM | FINDINGS

Exploring remains part of the nature of New Zealanders and the inability to explore overseashas

made Kiwis look more closely at their own backyard

RECONNECTING WITH DISCOVERING
THE FAMILIAR NEW AND HIDDEN

LOOKING FOR

THE NEED TO
ALTERNATIVES

EXPLORE REMAINS
The more relaxed pace of their

journeys enabled some to find
unknown spots and hidden gems
along the way. And when this
happens it strengthens their
desire to continue to explore.

Nostalgia and revisiting ‘old
gems’ in a new phase of life
was the trigger many needed
to plan and book their last
holiday, and dream about
their next.

New Zealanders have been
forced to look for domestic
alternatives, which by their
own admittance they have
taken for granted and over
looked in the past.

Learning and exploring has
been intrinsic to travel for
New Zealand, and while the
international travel mindset
changed, their need to explore
has not altered.
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UNLOCKING THE FUTURE OF TOURISM | FINDINGS

New Zealanders already know what makes their || NGB makes

Beautiful Diverse Friendly Accessible Safe

History Culture Hidden Gems Community Personal
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